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Executive Summary (Week 8)
Executive Summary belongs here. It should be 350-600 words that summarize the main points of the marketing communications plan.
Business Description (Week 1)
This section should contain one to two paragraphs (200-300  words)  with a description of the business and one to two paragraphs  (200-300 words) explaining the challenges it is facing.
Situation Analysis (Week 4)
In 300-500 words complete a SWOT Analysis on the business
Marketing Communications Objectives (Week 4)
Explain the marketing communications objectives (50-75 words).
Target Market Analysis  (Week 2)
This section should contain one to two paragraphs (200-300  words)  with a description of the demographics of the target market and one to two paragraphs  (200-300 words) explaining the psychographic characteristics of the target market.
Positioning/Branding (Week 3)
This section explains the positioning statement (200-300 words). The statement should be around 40 words and then at least a 150 word explanation. Determine the branding (200-300 words) and include a logo.
Advertising Plan (Weeks 5 and 6)  
In 200-300 words, explain the creative media strategy that will be used for the plan for television, direct marketing, magazine, newspaper, and/or other media discussed this week. Choose at least two media.
Provide a rough sketch, blueprint (use ClipArt), or detailed explanation of the premise of the ads. (pdf files will be accepted)

In 200-300 words, explain the creative strategy that will be used for the plan for social media, internet, and electronic advertising. 
Create a website or Facebook page for the company. Provide a rough sketch, blueprint (use ClipArt), or detailed explanation of the premise of the ads. (pdf files will be accepted).  Consider if the company sells items on the website or page?

Public Relations Plan (Week 7) 
In 200-300 words, explain the Public Relations plan for the organization. 

Promotional Plan (Week 7)
Create two sales promotions for the restaurant. Identify the challenge and solution for each promotion. Include budgetary considerations.  

Budget (Week 4 )
In 75-100 words, explain the budget in terms of percentage allocated to each communication vehicle. (This may change in the final plan)
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